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Professional Introduction:

The major of Business Administration is devoted to the study of the optimal design of business
organization and management model under the background of mathematical intelligence, and how to improve
the efficiency and effect of business organization.

The business administration specialty originates from the industrial economy specialty established in 1965,
which has a long history and profound foundation. It was authorized by MBA in 1996 and by Doctor degree
of Business Administration in 2005, in 2008, he was awarded the provincial key discipline, in 2014, he was
granted the provincial brand specialty, in 2018, he was granted the doctoral degree in business administration,
and in 2019, he was granted the national first-class undergraduate specialty construction site. In the“New
business” and“Digital Economy” background, the professional transformation and upgrading. Relying on
high-quality education resources, set up a“Digital intelligent operation and management”,* “Business
intelligence and decision-making”, "digital marketing" and "industrial marketing"direction.

The major is oriented to meet the demand for innovative talents with new quality productivity, based on
the frontier of the discipline, reflecting the characteristics of the advanced intelligent manufacturing industry,
and devoting itself to training students to be familiar with China's business environment and digital economy,
with enterprise intelligence operation, strategic innovation, entrepreneurial capabilities of the compound
excellent management personnel.

After 60 years of accumulation, the business administration professional has a number of international
and domestic well-known experts, professors composed of faculty, now it has formed a multi-level talent
training system for undergraduates, postgraduates (including MBA) , doctoral students and postdocs. This
major takes the opportunity of the national first-class undergraduate major construction, uses the technology
management depth fusion training pattern as well as the first-class curriculum system, the teacher troop, the
resource platform to serve the student, to create distinctive features, domestic first-class, internationally

well-known advantages of professional.
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This major trains and practices the socialism core values, the moral, intellectual, physical and aesthetic
labor comprehensive development, grasps the modern management theory and the practice method,
professional personnel who are familiar with Chinese business environment and possess international vision,
data literacy, innovation awareness and practical ability. Students trained in this major should have strong
lifelong learning ability, communication and coordination ability, team cooperation ability, management
practice problem-solving ability and innovative entrepreneurial ability, familiar with all kinds of industrial
and commercial enterprises, in particular, the basic conditions of enterprises in the three major industries of
building materials, transportation and automobiles can adapt to the challenges of management reform in the
digital age, become competent for all kinds of industrial and commercial enterprises, government and
industry economic management sector post demand of compound outstanding management personnel.

Graduates of this major are expected to achieve the following specific goals in five years:

(1) The graduates should practice the core values of socialism and have critical and creative thinking.
In addition, the students should also have good ideological and moral quality, scientific and cultural quality,
professional quality, physical and mental quality, apart from adaptability, earnest-working. Finally the
graduates should become the all-round talents for the development of society.

(2) The graduates should have a strong awareness of lifelong learning and self-learning ability, be
capable of learning independently and exploring the frontier of management and apply these latest frontier
knowledge to improve his/her work and his/herself.

(3) The graduates should be good at oral and written expression and have communication ability, EQ
management ability, team consciousness, cooperation spirit, coordination ability and leadership ability.

(4) The graduates should be familiar with the basic situation and various management domain (such as
operation management, logistics and supply chain management, strategic planning, brand management,
project management and evaluation, human resource management and marketing management) of all kinds
of industrial and commercial enterprises, especially the three major industries of building materials,
transportation and automobiles. Moreover, the students should be able to carry out overall planning, operation
and control of the business and management activities.

(5) The graduates should have strong sense of innovation and entrepreneurship and professional skills,
can find and seize new market opportunities, propose new ideas, meet new needs, thus creating new value for

customers and society.
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Students in this major should be able to meet the requirements of the China Association for
Professional Certification of Engineering Education Engineering Education certification standards,
namely:

(1) Subject knowledge: students should be familiar with the operation mechanism of market economy,
grasp the basic theory of business operation and management of the basic theory in various fields,
such as basic theory of economics, strategic Management, production Operation Management,
logistics supply chain management, human resources management, marketing, entrepreneurship,
financial management, accounting, project management, decision-making technology and other
basic management theory;

(2) Identification and analysis of management problems: critical and creative thinking that integrates
basic applied mathematics, economics, psychology, management, etc. , to find the problems in
management practice and analyze the complex causes, and form a conclusion;

(3) Solution Planning and evaluation: for procurement, production control, marketing, logistics, human
resources, finance, administration and other related management positions faced with typical
management problems, ability to develop, design, and evaluate performance against specific
management scenarios, taking social, value, security, legal, cultural, and environmental factors into
account;

(4) Research Literacy: ability to apply data analysis and management-related theories to effectively
study management issues, including conducting surveys, experiments and statistical analysis of
relevant data, on this basis, effective conclusions are drawn and the process is optimized

(5) Information application: Master the modern business enterprise operation, analysis, research
necessary information analysis, processing tools, to efficiently market information processing and
business decision-making;

(6) Sustainable Development: a strong sense of sustainable development, can understand and assess
the impact of management behavior on the environment, health, safety;

(7) Ethics and professional norms: practice the core values of socialism, have good ideological and
moral quality, humane background and social responsibility, understand the national conditions
and people's conditions, can actively perform social responsibility in the work; Have good scientific
and cultural quality, professional quality, physical and mental quality, legal awareness, with strong
adaptability, practical spirit; Have good knowledge of humanities and social sciences, literary and
artistic accomplishment, integrity awareness, professional ethics, etc.;

(8) Personal development and team work: with a healthy psychological quality and excellent



emotional intelligence and the courage and ability to withstand setbacks and overcome difficulties,

good team spirit and cooperation spirit as
management ability;

(9)

well as organization coordination, leadership and

Communication and expression: able to communicate effectively on management issues, to use

technical terms to accurately describe management practices, with strong professional expression

and management communication skills;

(10) Innovation and Entrepreneurship: Have Strong Innovation and entrepreneurship, good at business

management knowledge and innovation and entrepreneurship practice to achieve organic

integration, can find and seize market opportunities, put forward new ideas, create new value;

(11) Lifelong Learning: have a strong sense of lifelong learning and self-learning ability, able to adapt to

social development, continuous learning and self-exploration of the frontiers of management

discipline, and use the latest frontiers of knowledge to improve themselves and improve their work,

create value for society.
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III. Core Courses and Characteristic Courses
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Manufacturing and Operation Management. Enterprise Strategy Management B. Principles of Marketing-
Logistics and Supply Chain Management. Marketing Management and Programme Creation. Data-Driven Marketing.

Emotional Management and Communication. Human Resource Management.
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Managerial Economics, Industrial Economics and Transportation Automobile Material, Management
case study, Management Frontier, Internet Marketing  Business Paralytics and Decision Making- Project Management-
Services Marketing and Management. Consumer Behavior. Marketing Research. Digital & Social Media Marketing. Industrial

Marketing.
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1 General Education Compulsory Courses
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Course ) N ot . #L SEEk A Prerequisite
Course college Course Title BLiN7ty SEIG Suggested
Number Crs | HJ Tot Ope-ra | Prac-ti | Extr Course
Theory Exp. Term
hrs. tion ce a-cu
r
- BAEE SR 3 48 42 6 1
Ty 5o S8 S b 10211124001
Morality and the rule of law
L EAR S 4 2 3 48 42 6 2
o S8 SR 10211124005 | Outline of Contemporary and Modern Chinese
History
B 2R B AN o R (A 2 2 SCPRR A
. 3 48 30 18 3
®
Ty 5o S8 S b 10211124002
Introduction to Mao Zedong Thought and
Socialism with Chinese Characteristics
STET TR Attt 2 3 SRR 3 48 36 12 4
o L e
EEREERE L 10211124003 | %; Jinping Thought on Socialism with Chinese
Characteristics for a New Era
EVNCESE Y NS 3 48 42 6 3
Ty 5o S8 SR 10211124004
Marxism Philosophy
10218121091 | JE#A 5EUGR 2 64 64 1-8

ST E & —

Situation & Policy
10218121098




REATEE 1 48 32 16 |1
HME B 10201121074 =
College English [
KEGEE 2 48 32 16 | 182
HME B 10201121073 il
College English I
KREDE 3 48 32 16 | 283
AME B 10201121072 i
College English 1II
KELHEE 4 48 32 l6 | 38k4
A2 10201121071 &
College English IV
. ZERF R 136 136 1
ST 10381321003
Military Skills Training
. FHEI 32 32 1
E: 10381121001
Military Theory
o OEBREE 32 24 8 1
HTH 10388117003
Mental Health Education
. KE 1 32 32 1
=R 10271117046
Physical Education [
RE 2 32 32 2
R 5 10271117045
Physical Education I
£E 3 32 32 3
EN= = 10271117044
Physical Education III
HE 4 32 32 4
EN= = 10271117043
Physical Education [V
Python f&/7 1% 115t B 32 32 2
THEALE e 2B 10121121085
Foundation of Python Programming B
THENIER S Python FEF & 454525 B 32 32 2
Comprehensive Experiments of Foundation of
WEHERERE | 10121221089 P P

Computer and PYTHON Language
Programming B




N

11 Subtotal | 38 | 888 | 600 | 32 | 0 | 192 | 64 |
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2 General Education Elective Courses

“ E E ” %
Education of "Four Histories"
NSCHELE . - .
» o LA RIRAE RAB T 2 /D 9 2273
Humanities and Social Sciences ] . )
PRy 2.2/ DU IR AR QIR ML R IRFE S 117,
A 3AREREL N EIERE SR T UL H B DML 2 553
Technology innovation e . . R - ot iy s — R . N
prye—— ARG IR B IR PSR “2 ke ” a0t NERIBBER, Bmth A 4 22755,
ZUTE
- ] 1.Core elective courses =9 credits.
Economic Management . . . L . .
T 2.At least one course in Education of "Four Histories" and one course in innovation and entrepreneurship;
13
3.Non art major students should also take at least 2 elective credits in art aesthetics courses;
Innovation and entrepreneurship . . . i . . . . - .
— 4.The general education online courses introduced by the school are included in the general education elective courses through credit recognition, with
EARE L . .
a maximum of 4 credits.
Art Aesthetics
H Rk
Sports and Health
/N i Subtotal | o | 144 | | | | |
(=) FRHERLRAE
3 Disciplinary Fundamental Courses
N Zut R 2.5 40 40 1
e 10184121053
Principles of Economics
st a0 e EREE0 1.5 24 24 1
A 10173124002
Introduction of Major
I B JRE A 2 32 32 1
(EPLEa 10173124001
Management Principle A




. =S B | 4.5 72 72
2B 10153121059
Advanced Mathematics B |
. SR BT 55 88 88
2B 10153121058
Advanced Mathematics B I
KEHE 5 N T8 A8 PN IS 1.5 24 24
EHE 10173124165 | Introduction to big data and artificial
intelligence
) LA 2.5 40 40
2B 10153111001
Linear Algebra
. R 2 32 32
AL 10173124427
Accounting Principle
. T8 B 2 32 32
AL 10173124428
Principles of Marketing
s MHR LS5 RT B 3 48 48
2B 10155111054
Probability and Mathematics Statistics B
e 25 F A 2 32 32
R 10173124220
Financial Management
Bk 2 2 32 32
EURIZ= 5 10253124430
New Venture Creation
e EIOM 51T N B 2 32 32
R 10173124431
Management Psychology and Behavior B
/N i Subtotal 33 528 528
(Y B MERFE RT3 PR S I 7 s B R R
4 Specialized Required Courses
1 BEABEEE BBRE
P EH AT 2 32 32
AL 10174121252
Managerial Economics
A 10174121243 | AN SAHEEH 2.5 40 40




Human Resource Management

uis

=

10174121167

G (5 gt

40

40

Manufacturing and Operation Management

10205111006

Al A P B A A A

48

48

Enterprise Manufacture and Operation Simulati

on

10174124432

BRI BN R B

32

32

Logistics and Supply Chain Management

10174121166

18 7 L 5 Y

40

40

Emotional Management and Communication

10175111013

Ak g EE B

32

32

Enterprise Strategy Management B

10174224433

A L 22 B A

64

64

Enterprise Operation Simulation

10174117098

EHEHSHR C

40

40

Marketing Management and Programme

Creation

10195111001

LS

32

32

Management Case Study

10175121058

dibiz g E P

32

32

Business Operation Management

10174124238

[ A

32

32

Quality Management

10175117064

Hk 55 ia 8 g

32

32

Service Operations Management




A3t Subtotal | 275 496 | 384 | 112 | | |

T 2. BEEH MERE

T RFATNE B(ATED) 2.5 40 40 3
10174117097
Consumer Behavior
BB IHT 2.5 40 40 3
10174117156
Marketing Research
e M2 E 4 B 2 32 32 3
R 10174111009
Internet Marketing
R TH B EAT M LS 1 32 32 4
R 10174221177
Consumer Behavior Observation Experiment
EHEHERE C 2.5 40 40 4
(gl 4 10174117098 Marketing Management and Programme
Creation
. RFEHSERB 2 32 32 5
B 10175117056
Services Marketing and Management
. HEE 2 32 32 5
B 10174111008
Sale Management
I eINI= i 2 32 32 6
R 10174117146
Entrepreneurial Marketing
P BRI BE A 2 32 32 6
R 10175117032
Data-Driven Marketing
R UE-SSy-¢:1 2 32 32 6
R 10175117067
Customer Relationship Management
ERH N g TR 2.5 40 32 8 4 LA
10174121131
Marketing Application Statistical Model
R LPIWIRES 2 32 32 4
10204111004

Marketing Research Methods

10174121130 | E8KREIE 4T 2.5 40 32 8 5




Big Data Analysis in Marketing
/I it Subtotal 275 | 456 408 40
Tila 3. PAER MERE

THPEAT NS B(EL 2.5 40 40
G 10174117097 - ( )

Consumer Behavior

BB IHT 2.5 40 40
R 10174117156

Marketing Research
I W% E 4 B 2 32 32
AR 10174111009

Internet Marketing
e TH R EAT S 1 32 32
B 10174221177

Consumer Behavior Observation Experiment

EHEHEHRE C 2.5 40 40
R 10174117098 Marketing Management and Programme

Creation
I RFEHSERB 2 32 32
B 10175117056

Services Marketing and Management

R 2 32 32
R 10174111008

Sale Management

(oK1 £i 2 32 32
R 10174117146

Entrepreneurial Marketing

Kl WK ) E 2 32 32
AL 10175117032

Data-Driven Marketing
e iR ok AR B 2 32 32
BB 10175117067

Customer Relationship Management
e THEHE A 2 32 32
BB 10175111019

Project Management
. A B R 2.5 40 40
BB 10174121167

Manufacturing and Operation Management




. PV T E 2.5 40 32
BB 10174121128
Industrial Marketing
/N 11 Subtotal 275 | 440
(1) TR ERFE
5 Specialized Elective Courses
. PR 2 32 32
A 10175111024
Technology Economics
2k B 2 32 32
LTINS P
N 10224111016
B Economic Law B
. Excel M7 45 M 2 32 32
g 10175114005
Business Applications in Excel
Pl B SR SSE R RHT L 2 32 32
B AR 10175121103 Industrial Economics for Auto, Material and
Transportation
e EHSH B 2.5 40 40
g 10175124434
Managerial Statistics
fotes T A 1 BFHIEEY C 25 40 40
A 10175124435
Operating Research
B0 Bl A 323
B REM G & 2 32 32
B AR 2 B 10085117032
Intelligent Manufacturing Equipment
il L BV A AR AL L5 48 48
g 10174214028
Enterprise Supply Chain Simulation
X NG54 M H 2 32 32
g 10176117208

Artificial Intelligence and Business Application




Understanding and expression in the

EHERREB 2.5 40 32 8
A 10174121162
Management Information System B
WK Hr A 2 32 32
10175113011
Analysis of Financial Report B
HLF R 45 S 2 32 32
10175111032
E-commerce Practice
BB T BRI 2 32 32
10175124566
Digital Human Resource Management Front
] o il 2 2 2 32 32
10175111014
International Business Management
RIS AL Nies Y4 2 32 32
10174117145
Leadership Theory and Practice
Hdl T LA 2 32 16 16
10175125002
Data Visualization
S E L B 2.5 40 40
10203111002
Corporate Imagine Management B
A BEE TR A
10175124236 2 32 32
Enterprise Resource Plan A
. RIE B B 2 32 32
A 10175117063
Purchasing Management B
P P51k 2 32 32
AR 10175124237
Writing scientific papers
P T H T S 2 32 32
(EpLEa 10175117061
Project Planning and Control
7 30 o AR A R 2 32 32
AR 10175117060
Assests Valuation
PO 5 R B R S ik 2 32 32
A 10175121028




information age
P Eio& {oei
A 10175111023
Enterprise Ethics
o ol A
A 10174121141
Career Development and Management
o AR R A
g 10175125001
Enterprise Database Application A
F R 559245 D
G 10185117021 -
International Trade PracticeD
GUEH C
g 10174117147
Performance Appraisal C
o I E
A 10175121095
Internet Enterprise Operation
U QLS A
A 10176112088
Venture FinancingA
[=] poran
i S B
g 10175117080
Product Management
o B b S
g 10175121107
Digital & Social Media Marketing
JRERR 5T T 1 AR
B 10175121016 Qualitative ~ Research  Methodology  and
Software Operation
o AL A
A 10175121015
Visualization Marketing
NIRRE
B 10175111030
Public Relationship
o 755 A
A 10175124538
Business Negotiation A




FEHESHREE R 2.5 40 32
R 10175117081 | Retailing  and  Distribution ~ Channel

Management
I LY/MR=gi 25 40 32
A 10175121012

Logistics Management

E AT 2 32 32
g 10175121011

Marketing Innovation
I ARREE 2 32 32
g 10175121010

Global Marketing Management

RN ES 2 32 32
g 10176121383

Managerial Ergonomics
. Htfs P 2 % R H 2 32 32
B 10174121138

Principle and Application of Database
s B8 -5 555 fe 2 32 32
A 10174121134

Data Mining and Business Intelligence
s BB R 2 32 24
A 10175121008

Digital Marketing Strategies
I AN TR S5 558 A 2 32 24
g 10175121007

Artificial Intelligence and Business Application

REP IR 5% 2 32 32
RERE 10075121081 | Theory and Practice of Automobile

Industry
o iA=L 2 32 24
g 10175121005

Tourism Marketing

/N7 Subtotal 96 | 1536

B EREDEE 24 %07
NOTE: Minimum subtotal credits24




() AMERTE

6 Personalized Elective Courses

R E AR 2 32 32
A 10176117218
Management Frontier
L LR R GRS T 2 32 32
A 10176121367
Entrepreneur and Innovation
s BF SR E 2 32 32
g 10176124571
Approaches of Creativity
. . MR AL T 18 2 32 32
MRS TR : :
- 10036121166 Introduction to Fundamentals of Materials
Science
REH® D 2 32 32
R TR b 10076121282
The Theory of Automobile
ACIEIE i LR 2 32 32
AT 10055111055
Introduction to Transportation Engineering
T H RIATPERT 5T 2 32 32
R 10176121330
Feasibility Study of Project
/N 7F Subtotal 14 224 224

B 24 MR AT AMEUREE B SRrh kiR, ZOREDRE 6 2293,

NOTE: Students choose from the personalized curriculum catalog of the entire school, and are required to obtain at least 6 credits.




B BEPPESERECEAIAT (AN IR R O B RAERE: D7 17— A7 17 e s B R (S BRURAE R T 8] = M7 1) DY e 8 4 R €0 S B R AR A

7 Specialized Practice Schedule

FI 7
Including B SRR
TR AL TR w2 w 4y B .
C 11 C Numb C Titl C S ted Prerequisite
ourse college ourse Number ourse Title rs . . uggeste
& BB S5 S JAE 88 Course
. Term
Tot hrs. Exp. Prac-tice Week
77 ) — 1 H IS R (SRR R
e BE VRS L5 24 24 2 3
R 10177326002
Specialty Recognition Practice
Yo 5 LS B URAR et 1 16 16 1 4
HH 10177317203 Logistics and Supply Chain Management Course Ik =gl
Design
Je R 5% 2 B S L5 24 24 1.5 6
BB 10177324456 ERHE SRR
Customer Relationship Management Training
AP s AR B R B 1 16 16 1 4
SR 10177324472 Manufacturing and Operation Management AR
Course Design
e B SEEREIZ B 2 32 32 2 5
B 10177314032
EQ and Management Skill Training
Al A R PR AR 1 16 16 1 5
EHAERL 10177317175 il L
Enterprise Strategy Plan Course Design
e ot e Tl 5 80 80 5 6
R 10177321189
Specialty Skill Practice
e TE B TSR 1.5 24 24 1.5 6
BB 10177321205
Start-up Operation Training




. Al sk 2 W 5 il 2 32 32 3 7 .
B 10177321231 i
Start-up Diagnosis and Amelioration
A A SRTEE J1 52 3 48 48 3 7
R 10177321230
Innovation and Research Ability Training
s Sy 4709 8 256 256 16 8
B 10174326002
Graduation Thesis
/i1 Subtotal 27.5 | 568 568 35
73 6 R [ = e B R O S R
I 2% B A S 1.5 24 24 1.5 3 R £ 7 4
R 10177324455
Internet Marketing Training
o E R 1.5 24 24 1.5 3 R BT
R 10177321207
Marking Survey
- RSP S L5 24 24 L5 4 ERE L HER
AR 10177321206
Marketing Planning Competition
. ELUNCE S 1.5 24 24 1.5 3
B 10177325006 . .
Specialty Internship
e JE T TSI 1.5 24 24 1.5 5
BB 10177321205
Quantitative Analysis Software Training
. 3B AR I 1.5 24 24 1.5 6
R 10177324470
Marketing Simulation
e Ji5 %5 K 2 A B 1.5 24 24 1.5 6 - st
R 10177324456
Customer Relationship Management Training
R BIB9S ZR 15 24 24 1.5 6 HEE
gL 10177321204 Emotional  Intelligence, — Teamwork  and
Leadership Training for Sales Personnel
e L 6 96 96 6 7 (1-6 JiD
AL 10177321191

Practical Training in Major




R AL E A S L5 24 24 L5 7 (7-8 J#) (oIR|A=:
gL 10177321201
Field Study: Entrepreneurial Marketing Training
. BB 8 256 256 16 8
gL 10177325005
Graduation Thesis
/N 3 Subtotal 27.5 568 568 35

fi. BiEESR

V  Recommendations on Course Studies

AT INA BV A B B4 2K

WROME TR T RVE N CEOPUEE TR 58 IR B RO 43 S 75D

AR HEE

LlHHETEREN: HEE. P&
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